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TV campaign

www.grypoodporni.pl

POSTERS

LEAFTLETS

BANERS

BOOK

1,4 
mln

Influenza Proof Family

+

100 miths,
9 articles,

8 posts on blogs
900 comments
5 cartoons 11 

quizes

Medical Myths Busters

Influenza Proof Family

150 already awarded 
Municipalities

| 14
12 awarded Organizations

Emphasis put on the 
most active 

organizations,
e.g. Municipal Leaders

Rewarding „champions”
in the battle against flu
FLU FIGHTER AWARDS

Working 
Group on
Influenza

15 
Scientific 
Societies

6 Public 
institutions

Foundation 
Institute of 

Health 
Education

PR
company

Marketing 
services 

providers

5 
Association

s of 
employers

3 
Associations

of local
govrn.

Media

| 10
25 publicated materials

Communication activities
focused on the risk 

patients

Many books and 
guidelines targeted to 

specific groups  

| 10
25 publicated materials

Communication activities
focused on the risk 

patients

Many books and 
guidelines targeted to 

specific groups  

| 9Free vaccination actions

National Test of 
Influenza 

Knowledge

NATIONAL DAY OF 
INFLUENZA PREVENTION

National actions for 
outpatients clinics, 
physicians and risk

group patients

Free vaccination actions

In March/April to summaries 
epidemiological season

In September to open vaccination 
season  and give the vaccination  

recommendation for coming season

NATIONAL DAY OF 
INFLUENZA 

PREVENTION

Engaging celebrities 
and athletes in the flu 

vaccination topic

Regular experts 
meetings and debating in 

open and developing 
formula

Establishing and 
celebration of National 
Influenza Day in Poland

In March/April to summaries 
epidemiological season

In September to open vaccination 
season  and give the vaccination  

recommendation for coming season

NATIONAL DAY OF 
INFLUENZA 

PREVENTION

Engaging celebrities 
and athletes in the flu 

vaccination topic

Regular experts 
meetings and debating in 

open and developing 
formula

Establishing and 
celebration of National 
Influenza Day in Poland
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National	Program	for	Influenza	Prevention
Summary	of	2012	activities	

National	
Institute	
of	Public	
Health

Working Group 
on Influenza

Creation	of	National	Program	for	
Influenza	Prevention (NPIP)

5	meetings	of	Working	Group	
on	Influenza

4	Experts’	workshops	to	
support		E&Y	reports	
2	INFLUENZA	RAPORTS	
prepared	by	E&Y
7	meetings	with	decison	
makers	(MoH,	MSI,	MPC)
2	legal	intervention	in	state	
institutions	

Building	of	influenza	burden	
awareness	and	advocacy	for	NPIP

4	great	events	with	authorities	
and	media	participation
2	foreign	speakers	including
Head of	ESWI
More	than	1	500	publications	
in	media	about	influenza
Internet	campaign	to	doctors:	
Vaccination	Forum
Internet	campaign	to	patients:	
Medical	Myths	Busters

• Involvement of Scientific 
Societies and Main Chambers of 

Physicians and Nursing
• Social Action supported by MSI 

and MPCh: „Safety Hospital”, 
„Safety Outpatient Clinic”

• Vaccination targets for OC and 
doctors

• Media campaign (traditional
media and the Internet)

• Information campaign in
public health facilities

• Campaign directed toemployers
and employees

• Media support for local  governments

• Popularization of 
recommendations and ideas of the 

National Program for Influenza 
Prevention among HCW.

• Involvement of Scientific Societies 
and Main Chambers of Physicians 

and Nursing.
• Vaccination of HCW 

- the awareness campaign.

•Distribution of E&Y reports
•Gaining allies among Authorities 

MoH, MSI, President PR
•Creation of  final  recommendations
•Organize legal norms
•Public consultation Implementatio

n of National 
Program for 

Influenza 
Prevention on 

legislation 
level

The 
awareness 
campaign 

among HCW

Informational 
Campaign  
directed to 

HCW

Informational 
Campaign  
directed to 

patients

IV - VIII 2013

IX- XII 2013

I -IV 2013 Working 
Group on 
Influenza

President 
of 

Republic 
of Poland

Ministry of 
Health

Parliament

Main
Sanitary 

Inspectorate

Main 
Physicians 
ChamberScientific 

Societies

Employers
Associations

Ministry of 
Labour and 

Social 
Policy

Military 
Sanitary 

Inspectorate

Associations 
of Local 

Governments

• Support the idea of 
��NPIP.
• Introduction NPIP the 

legislative path.
• Active participation in 

activities and 
communication (Flu 
Forum, MoH website)
• Organization of 

parliamentary 
meetings.
• Support for legislative 

action.

• Campaign for funding HCW influenza 
vaccination. 

• Providing communication channels.
• Supporting and conducting educational 

activities through press organs.

• Patronage and 
partnership into 
process of NPIP 
implementation.
• Support for legislative 

action.
• The organization of 

SAFE HOSPITAL /OC 
campaign.

Honorary patronage

• MoD / MOIA – setting of 
cover rate targets for 
the armed forces and 
public services.

• Patronage and 
partnership into 
process of NPIP 
implementation. 
• The active 

recommendations of 
immunization as a 
means to reduce 
business overhead.
• Conference for 

employers' 
associations.

• Partnership substantive.
• Active participation in the communication of 

NPIP ideas and the need for vaccination 
recommendations to patients at risk.

• Promotion of influenza 
health programs among 
of local governments
• City/municipality/distric

t - partner of NPIP.

LOCAL GOVERN.

PUBLIC SEVICES

EMPLOYERS

HCW INFLUENZA RECOMENDATIONS HCW VACCINATIONS

DM and AUTHORITIES

MEDICAL AUTHORITIES

| 737 partners of NPIP | 7

Collaboration, building common 
recommendation, statements, 
organizing scientific sessions 

conferences

Many public institutions, 
scientific societies and 
commercial companies

involved

Partnerships with
scientific societies, 

Health Care
Organizations and 

publishers

| 737 partners of NPIP | 7

Collaboration, building common 
recommendation, statements, 
organizing scientific sessions 

conferences

Many public institutions, 
scientific societies and 
commercial companies

involved

Partnerships with
scientific societies, 

Health Care
Organizations and 

publishers
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• As a result we observe an increasing number of reported influenza cases that may indicate the better awareness of the diseases, but influenza coverage rate is still low 
(in season 2016/2017 3,4% in a general population), however, some data suggest that influenza coverage rates among HCW rises (from 6% to 24%).

• The National Program for Influenza Prevention  became  a strategic  and a  long term project,  involving  many important  stakeholders.
• The most important is to use the potential of the trust that has been gifted to the NPIP and develop cooperation with key strategic partners, especially Health Authorities.
• Information campaign should be conducted throughout the year to make the influenza topic constantly present in the mind and conscious of lay public and professionals. 
• A group of the NPIP Experts should be constantly expanded and activated.
• Education of professionals, especially HCW is crucial.
• We need to continue those projects that have brought the best results, and propose a new attractive educational solutions and activities to the all target groups.C
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National Program for Influenza Prevention in Poland
Aneta Nitsch-Osucha, Adam Antczakb, Ernest Kucharc, Agnieszka Mastalerz-Migasd, Jarosław Krzywańskie

	 The Polish National Program for Influenza 
Prevention (NPIP) is a social initiative started 
in 2013.
The aim of the NPIP is to reverse decreasing 
trend and increase influenza vaccine coverage 
rate in a general population and risk groups.
The core contributors of the NPIP are scientists, 
university teachers, physicians of a wide range 
of specialists, national scientific societies, 
national sanitary inspection, representatives 
of local goverments and employers.
	 All contributors under the supervision of 
National Scientific Board that coordinate 
all activities at the national and local level. 
Activities of the NPIP are focused on increasing 
awareness of the diseasesand benefits 
of vaccination in patients and health care 
workers, spreading information regarding 
current epidemiology of influenza in Poland 
and promote immunization actions.

• Continues  downward trend in the market 
influenza vaccination since 2005.

• Lack of involvement of Public Authorities in 
the issue of vaccination against influenza.

• Loss of confidence and interest in influenza 
vaccination among both doctors and patients.

• The growing conflict between pharmacies 
and outpatients clinics.

• Withdrawal of competitors from the market 
due to the lowering profitability of the 
business.

• Strong need of system solution for dealing 
with influenza on the disease and prevention 
level.

Market Situation Analysis 
Vaccination coverage rate

Goals and areas of activities and involvement
National Program for Influenza Prevention 

Summary of 2012 activities 
National Program for Influenza Prevention (NPIP)  

Strategy and timing objectives 
National Program for Influenza Prevention 

Endorsement strategy

National Program for Influenza Prevention 
Expected results

NPIP has  been working since 2013 with plenty of interactions  
and activities with stakeholders’ of this project

Many public institutions, 
scientific societies 

and commercial companies 
involved

Regular experts meetings 
and debating in open 

and developing formula

Establishing and celebration 
of National Influenza 

Day in Poland

Many books and 
guidelines targeted 
to specific groups  

Communication 
activities focused on 

the risk patients

Rewarding „champions” 
in the battle against flu
FLU FIGHTER AWARDS

National actions for 
outpatients clinics, 
physicians and risk 

group patients

Emphasis put on the most 
active organizations,

 e.g. Municipal Leaders

Partnerships with 
scientific societies, 

Health Care Organizations 
and publishers

Working Group 
on Influenza

 National Program for Influenza Prevention

• Stimulating the involvement of Health Authorities 

• Joining resources and the potential of all stakeholder groups

• Lobbying for modification of regulations for better access of 
influenza vaccines

• Building knowledge and awareness among target groups

• Organization of the National Informational Campaign

Market Situation Analysis 
Vaccination coverage rate

Influenza incidence in Poland 
2013 - 2017 (www.pzh.gov.pl)

National Program for Influenza Prevention 
Rationale for implementation

Market structure 
evolution (Regulation/
policy, Health system/
payers, distribution)

• Poland Population: 38,05 mln inhabitants. Population  > 65 y: 5,7 mln; 

• Targeted population: 37,6 mln

• Influenza vaccination of healthy children from 6 months of age 
to 18 years old was removed from the Immunization Program 
recommendations, what start discussion about reasonableness and 
safety of children’ vaccination.

• In June 2012 Polish Working Group on Influenza was established.  
In January 2013 two reports on influenza (Influenza and its costs, 
Program for Influenza Prevention) will be published and distributed 
among influenza market stakeholders.

2012 Recommendations 
ACIP

MOH (yes/no)
Expert group 

(Yes/no) 
Public Program

(Yes/no)

Infant / toddler 6m-2 y YES NO NO

School-age 2-17 y YES NO NO

Adult 18-64 y YES NO NO

Ederly >64y YES YES NO

Others ex: At-risk 
(Diabetics, Asthmatics/

COPD, CDV)
YES YES YES NO

2004 2005 2006 2007 2008 2009 2010 2011 2012

9,0%

8,0%

7,0%

6,0%

5,0%

4,0%

3,0%

2,0%

1,0%

0%

6,0% 8,6% 7,7% 6,1% 5,7% 6,8% 5,2% 4,6% 3,75%

AVIAN FLU SWINE FLU

2012 Toddler
6m - 2y

School-age
2-17 y

Adult
18-64 y

Elderly
>64 y

Population

Total population 818 524 5 749 613 25 685 666 5 405 645 37 659 448

Nb. of patients vaccinated 10 245 129 096 566 202 705 500 1 411 043

Coverage rate % 1,25% 2,25% 2,20% 13,05% 3,75%
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Epidemiological reports NIZP-PZH www.pzh.gov.pl

1.09 -30.08 2013/2014 2014/2015 2015/2016 2016/2017
Influenza cases 2 742 612 3 752 371 4 035 420 4 807 265

change  -  37% 8% 19%
Hospitalizations 9 302 12 140 16 041 16 866

change  -  31% 32% 5%
Deaths 15 11 140 25

Creation of National Program 
for Influenza Prevention (NPIP)

• 5 meetings of Working Group on Influenza

• 4 Experts’ workshops to support  E&Y 
reports 

• 2 INFLUENZA RAPORTS prepared by E&Y

• 7 meetings with decison makers (MoH, 
MSI, MPC)

• 2 legal intervention in state institutions

Building of influenza burden 
awareness and advocacy for NPIP

• 4 great events with authorities and 
media participation

• 2 foreign speakers including Head of 
ESWI

• More than 1 500 publications in media 
about influenza

• Internet campaign to doctors: Vaccination 
Forum

• Internet campaign to patients: Medical 
Myths Busters

DECISION MAKERS / AUTHORITIES

National Informational Campaign

A coherent, substantive communication supported by Authorities

1. Obtaining involvement of MoH and MSI in the 
process of implementation of NSIP.

2. Developing NSIP in a document of a legislative 
nature and beginning of the legislative process.

Public service 
employees

Engagement Ministry 
of Defense, Ministry of 

Interior

Employers and 
employees

Engagement Minister 
of Labour, employers’ 

organizations

Local 
governments

Engagement of local 
gov. associations

Media campaign 
addressed to the 

public

Press conference 
in Polish 

Parlament

Information 
campaign in 
Outpatients 

Clinics

Information leaflets 
and posters 

Recommendations of 
HCW

1. Gaining stakeholders group involved  in 
particular employers’ associations and local 
governments.

1. Involvement of Scientific Societies in the 
implementation of the NSIP – Consensus of SS.

2. The development of communication channels for 
the implementation of information campaign.

1. Vaccination of HCW as a priority in 
communication Main Chamber of Physicians.

2. The involvement of medical authorities into  
NSIP communication process.

PHYSICIANS

	 The most important activities are annual meetings (Flu Forum and Flu 
Meeting) of experts, physicians and key stakeholders to present current 
recommendations for influenza prevention (last event was organized by 
invitation of members of Polish parliament).
	 The most active and effective in promotion of influenza vaccination health 
care workers (HCW), institutions and societies are honored with the Flu 
Fighter award.
	 Up till now a total number of 345 TV spots and 600 radio emissions were 
broadcasted (30 hours of the aerial time), 7500 publications addressed to a 
public lay were printed, so we conclude that all Polish citizens could have 
had the possibility to learn basic facts about influenza and its prophylaxis.
	 A special attention was played for health care workers (HCW) and 
employers (posters, leaflets, information campaign and vaccination actions 
during scientific conferences and workshops, several publications (including 
guidelines, recommendations, key facts and infographics brochures).

NATIONAL
PROGRAM FOR

INFLUENZA
PREVENTION

NATIONAL
PROGRAM FOR

INFLUENZA
PREVENTION

NATIONAL
PROGRAM FOR

INFLUENZA
PREVENTION

Significant widening of Ministry of Health recommendation of 
influenza Vaccination.

One of the best recommendations in Europe

Significant increase in number of publication dedicated 
to National Program for Influenza Prevention

Stop the downward trend on the influenza market.
Low but stable influenza market

Average levels of vaccination coverage rate in individual age groups 
between 2009 and 2016

Universal recommendations for everyone
over 6 months

11 indicated at risk groups
(6 clinical and 5 epidemiological indications)
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Influenza Proof Family

Creation of the positive, and friendly influenza communication

One consistent educational campaign 
supported by Experts and Partners of NPIP
One consistent educational campaign supported 

by Experts and Partners of NPIP 
Creation of the positive, and friendly influenza communication

• Promotion of influenza 
health programs among 
of local governments

• City/municipality/district 
- partner of NPIP.

13,4%

3,4%
1,9%
0,9%
0,8%

a Department for Social Medicine and Public Health, Medical University of Warsaw; b General and Oncological Pulmonology Clinic, Medical University of Lodz; c Paediatrics Clinic with a Branch 
Observational, Medical University of Warsaw; d Department of Family Medicine, Medical University of Wroclaw; e The Center for Sports Medicine, e-mail for contact: anitsch@wum.edu.pl

National Informational Campaign


